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This book is a collection of my selected work from
2017 - 2019. The featured work is the collection of my

previous work projects.



KARIN ULI

Ul/UX DESIGNER

CAREER SUMMARY

karinanzelma@gmail.com
045 2232104

5/ 235 Anzac Parade,
Kensington, NSW 2033

English, Bahasa Indonesia

© 4 OO0

Product designer with 3 years of experience in interface designing and information technology systems.

Aspires to innovate good and intuitive products using possessed technical skills and creativity to ease

users’ lives. Always motivated for an experience where it is possible to self-improve while contributing

passionately to work environment along with values and soft skills applied in practice.

EXPERIENCE

VMOR TECHNOLOGY,
AUSTRALIA

February 2019 - Present

WEBARQ), INDONESIA
July 2016 — December 2017

EIZOU GRAPHIC & WEB,
INDONESIA

February 2016 — May 2016

Part-Time Graphic & Product Designer

Led visual design directions and developed creative solutions for
every product while maintaining teamwork with the developers.
Designed interface systems for data analytics applications for both
internal and external uses.

Produced visual cues and interaction design for user systems.
Prototyping products to give an immersive user experience.

Developed a visual identity system for various brands.

Ul/UX Designer

Created highly usable yet elegant interface design for companies’
websites and mobile applications.

Worked in a cross-team collaboration with Front-End Developers
and Back-End Engineers to find solutions considering user needs and
technical challenges.

Performed client presentations in regards of design concepts in a
formal setting to assist in design consultation stage.

Designed other creative visual attributes for various purposes.
Conducted basic user research methodologies and constructed

website prototypes for user-testing.

Graphic & Web Design Intern

Built beautiful website design for corporate websites and web
applications.

Worked in a collaborative environment with the entire creative team.
Handled various different projects in a flexible manner.

Designed visually appealing graphic materials for company reports

and marketing collateral.



EDUCATION

UNIVERSITY OF NEW
SOUTH WALES

February 2018 — December 2019

UNIVERSITAS MULTIMEDIA
NUSANTARA (UMN)

September 2012 — July 2016

EXTRACURRICULAR

UNSW GRADUATE
STUDENT ASSOCIATION

2019

ULTIGRAPH UMN 2015
2015

CERTIFICATIONS

GOOGLE
2017

TECHNICAL SKILLS

ADOBE CREATIVE SUITES
Adobe Photoshop

Adobe lllustrator

Adobe InDesign
Lightroom

Adobe After Effects
Adobe XD

Adobe Premiere Pro

REFEREES

Master of Commerce (Finance & Marketing)

The course is designed to identify complex business challenges,
opportunities for disruption and innovative solutions - with a global
perspective.

Bachelor of Design

Bachelor of Design course combines independent thinking and

creativity with practical and technical skills.

Digital Media Committee

Reconstructed the entire website which had a positive impact on the

sign-up rate, improving it up to 70%.

Public Relations Division Coordinator

Led a team of 5 people in an agile environment to maintain the
public image of the event and promoted the events through different

platforms of media, doubling the number of attendees as a result.

Google Digital Garage Online Course

Successfully completed the online marketing fundamentals

qualification.

INTERFACE & PROTOYPE INDUSTRY KNOWLEDGE

Figma User Interface Design
Sketch User Experience Design
InVision User Research

WebFlow Customer Journey Mapping
Balsamiq Information Architecture

Wireframing
User Testing & Protoyping
Visual Design Style

Referees are available upon request.
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Mirae Asset Indonesia

2017

Project type:

Client’s Project (Collaboration)

|

IKONS

2017

Project type:
Client’s Project

[

Agri Friend

2019

Project type:

Ul Exploratory Project

|
PALOMA Hardware
2017

Project type:
Client’s Project

|
Adventure Archipelago
2017

Project type:
Client’s Project

[

Foodies

2019

Project type:

Ul Exploratory Project
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| Mirae Asset Indonesia

Mirae Asset Financial Group is an independent financial services group in
& Ekuitas v Asia. Mirae Asset provides comprehensive financial services including asset

management, wealth management, investment banking, and life insurance.
The objective of this website is to build an online platform of MIRAE Asset
Indonesia, which will allow users to access any information about Mirae’s

financial products and directly perform transaction on the website itself.

max.miraeasset.co.id




Mirae Asset was establishing tF

Problem Statement

Indonesian online platform. A ¢
products from their own screer

PrOjeCt Goals Become an establishec

Create a loyal Indones

Design an easy user ex

®» © & O

Build a new design styl

Research Methodology

Market Research
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Information Architecture



eir first Indonesian branch in Jakarta. Mirae Asset needed to develop the
|latform where the customers can autonomously manage their investment
S.

| financial service company in Indonesia.

jan investor base.
perience for the investors.

e for the Indonesian website while still be in-line with the brand guidelines.
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Prototype Testing User Persona
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Customer Journey



Customer Core Needs

irae Current Customer Journey

L]

Trigger

Infoermation
Searching

Evaluating
Alternatives

Investing on the right produc

Users need to be able fo cho
product that satisfies their ne
able to view all the possible i
without being cluttered.

Selecting between alternatiy

Selecting between alternative
do. Users will be faced betwe
options of the products while
a decision.

Wiy
Type
Decision time

Tochnology

Purchase Post-Purchase
Evaluation

Mutual Fund Investing

Through an agent/mutual fund me

« High fees

+ Only limited information can be give
« Lock of data visibility

+» Unable to verity the accuracy of the
« Dislikes the agent's product recomiy
+ Unable to verify the accuracy of the
« Mo peint of reference

+ Untimely Invesment recommendatic
+ Unabla to monitor performance at o

» Highly dependent an the manager

Digital (website)



t Product information efficient

ose and inspect the Users should be able to access all information in an
eds. They need to be efficient way. Only important information should be
formation needed highlighted to avoid clutters, but the design should

allow them to have the option of viewing details

es Product filtering

>s should be easy to With the big amount of product alternatives that
en two or even more Mirae has, a well diversified filtering system is a

in the process of making necessity. Some users only need information from a

certain type of product category.

»Rp 15,000,000 por meeith

Mirae Asset Sekuritas
Information Architecture

Pain points

nager

> get things done




Typography

Fixed typography scale

Noto Sans
Bold
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Iconography
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Colours

Mirae Asset identity colours
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MIRAE ASSET

User Dashboard ‘@

Mirae Asset allows users to have an account
in order to ease the process of their financial

transactions. The dashboard presents data about _—
the users’ products (portfolio), stocks information,
transaction history, and watchlists. It allows users
to set up automatic transaction and personal & My Portfolio
profile as well.

In each product, there are three main action
buttons, which is to sell, switch, or fop up the
product. This action will be performed in the
appearance of pop up window like the ones
presented on the right (Penjualan & Pengalihan

wmdows). i1l Stock Portfolio

B Latest Transaction

Avrist Balanced Amar Syariah

Avrist Asset Management, PT
£ Latest Order Status © My WatchLists
Nilai Investasi Semula Return

250.000,00 16,82

NAB/UNIT Terakhir

Jumlah Unit

IDR 1.738,1740 168,0211

Perkiraan Nilai Investasi Terakhir

IDR 292.049,98

ALIHKAN

y

MIRAE ASSET



W AMUM SAYA

IDR 11,567.890,453

Penjualan

Return

~ 16,82

Pengalihan
Milai Ine
IDR 292,

Avrist Balanced Amar Syariah
LPT

IDR 292.049,98




MIRAE ASSET
Ringkas

Ringkasan

ﬁérbandingan
Reksa Dana

Perbandingan Return NAV

Pariscda

500,(
Ringkasan Perbandingan

Syarat K
(2 o stnces ke syonah B st sancad i oo
= J [ saya te
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MIRAE ASSET




an Produk

um Sucorinvest Maxi Fund

105,062,541,743 IDR 21,969,239

Info Produk

Info Produk

rinvest Maxi Fund

250,000 IDR

oduct Information and
mparison

> building this website, we realized that product
barison plays an important role when it comes to
g decision. Here (left) in the comparison page,
vebsite allows user to compare up to 3 financial
ucts. The graph shows NAV Return value over a
in time period.

Tujuan Investasi

Manfaat Investasi

When user clicks ‘Beli Sekarang’ (Buy Now) action
button, a pop up window appears (image above). The
Ringkasan Produk (Product Summary) pop up window
shows table and charts of the product performance.
The tabbing menu provides further information about
product and company.



& My cash IDR 11,567,890,453

B Pembelian

NAMA REKSA DANA JENIS NAV TERAKHIR M. VALUE NET INVESTMENT

TOTAL PEMBAYARAN 1.450,000.00

T

Transaksi Berhasil Diproses

2d fermentum

PORTOFOLIO

Transaction Page

On the transaction page, the information comes in the visual
of a table, laying out information about the name of the
product with its buying details (minimum purchase and price),
type of product, last recorded NAV, value, and NET investment.

User only has to fill out the investment amount in the textbox.
choose the type of the transaction whether it's one time or
autodebit using radio button, choose date and period length

for its autodebit opftion.



Interactive and Responsive

Not only highly functional, this website features interactive
elements such as carousels and accordion. Best part of them
all is that all of these pages are responsive for all type of

screens.

RE kanan femEkaniRocU Mirae Asset Sekuritas akan

terus melanjutkan
perjalanannya yang luar
GG ETGENRES gL'l biasa untuk menjadi yang
terbaik dan terdepan di
Nama Reksa Dana Return Pasar Modal Indonesia
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Fund

NAV: 1,005.07
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:.l:nOdSyariah Equity  18.32% Mirae Asset Sekuritas akan terus

NAV  1,005.07 melanjutkan perjalanannya yang
luar biasa untuk menjadi yang

0S0 Syariah Equity _ ’

Fund terbaik dan terdepan di Pasar Moda
Indonesia

0S50 Syariah Equity

Agen

Agen




O2.
PALOMA Hardware

PALOMA Hardware is a company engaged in the building
materials hardware industry, specializing in two main categories:

architectural and sanitary hardware.

The objective of this website is to build an online catalogue for
PALOMA products. It allows the users to browse the product
selection, read full specifications, and find out where it can be

purchased.

palomahardware.com

Technology




GOOD QUALITY
MUST BE SHINY

AUCTOR ALIGUET AENEAN SOLLICITUDIN LOREM QUIS BIBENDUM#
4




Problem Statement

Project Goals

Research Methodology

PALOMA was looking to redesign
the information was too cluttered

cleaner and more futuristic look jt

1 Become an established p

2 | Build an online catalogue

3 Introduce a tablet and m

4 ) Improve the user experie

Market Research

Information Architecture



their existing website. The website was not usable for the users because
. Users were having a hard time to operate the website. They need a

ist like the products that they offer.

remium hardware brand in Indonesia.
 based for the users to browse the product easily.
obile optimisation.

nce of the entire website.

o=

Prototype Testing User Persona
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Customer Journey



Customer Core Needs Finding the right product

The existing website makes it |
to browse through the produc

information gets cluttered.

Physical store information sh

A lot of people only use the we
product selections. Most of the
the physical store in the end. T
about physical store locations

Jessica Halim

Whera IKEA, ACE Harchware

When Every yaar

why Intence styling

Type Browsas, Design Enthusiast

Decision time  Several doys or wessks

Tochnology  Loptop, tablet and mabile phone

PALOMA Current Cust er Journey !
. - - - L]
Trigger Information Evaluating Purchase Post-Purchase
Searching Afternatives Evoluation I

s e b
Gaogn
renmalopartromt e el ket
P thesugh Frator
ity s Fohup
i dnkisha ot Sknasn
i hardware sompany
m P
Dacided 16 et hesglh Boed product 1ock for ety ] s 1 s
[ Tt [ e R optinn
Bineng come vl
nernstian Vil phywical
wan
Furchosa though FAty
pivome, Wi,
st akpiry
H re Purche D
Fattviy | eidvets Cotriging 16 I R~ (PR I
Soskt prmmn merdation Famnation relotod products

In-Store

+ Sserned to be lack of staft

+ Overwhelmed by the options

+ Unsorted options of products

+ Lock of product specifications

+ Mo visualisation in an interior setting

+ Dislikes the staff's recommendations

+ Soma products are only avallable onli
+ Unnecessary waiting time

+ Location often times are not conveniel

+ Falt pressured in making tha decision |

Digital (website)

+ Impossible to feal the material



mpossible for the users

f. It's not sorted well and

ould be supported

bsite to browse the
>m will still need fo go to
herefore, information

should be available.

2 o Singl
Fuli-time Managor dakeirte
n
Assthatic
Convanisncao
Practiamy
Stons
Frice
Quiailty
Dasigning wark
=3 Finciing the right product
—2 Being ingpired with the interiar styling
=3  Soving monay and time
=» Abletobuy on diffarant davices
=3 acvanced technology at bome

e

it (far from home)
ight cway

Product specification is essential

One drawback about shopping digitally is the

fact that the users aren’t able to feel the material.

Therefore every single product specification needs to

be described in details.

Responsive website

Website should be responsive to support different

lifestyles of the users. Most of the customers access

the website while they're on-the-move.

University

* Rp 12000000 par manth

ition
Howsnalization in the interler design eatting
iock of product specifications
Messy storas making it hard to browse

Urnscessary wolting in the fore

B

tsolatod lesation of the store

Jeesic s o tul-time manager who hos an eya for
ciesign ond oesthatics, She's singhe ong she hos the
jpassian to rececorate har recertly bought
opartment. $ho's ohvarys on her gadgot, may it be
loptog, tablet, or mobils phone, Jessloa aroys golng
to furnitura shop ke IKEA to browse through what
aould be purshosed to impreve Her bame,

Sho likes to lock up-nsplrmlm far har hama on sackal
opps like mstogrom and Fintersst. She hos
disposalin income 1o spend an things thot improve.
the quallty of her life,

PALOMA
Information Architecture

Architoctural Sanitary

— Vizion Mission




Iconography

48 x 48 px

Colours
PALOMA identity colours

Typography

Minor third typography scale

R 250
G 190
B 66

Aa Bb Cc Dd

Raleway
Extra Light

69 ..

Do

Aa BbD

Raleway
Light

49 px



Cc Dd

#292929

R 41
G 41
B 41

Aa Bb Cc Dd

Raleway

Regular

28 px

#fAfAfA

R 244
G 244
B 244

Aa Bb Cc Dd

Raleway
Bold

16 px



About Tachnology Product mom Stores Gulde Contact

BARREL BOLT BRASS - SKUh23456

BBP 707 GOBBI

Thisis Photoshop's version of Lorem Ipsum. Proin gravida
nibh vel velit auctor aliquet. Aenean sollicitudin, lorem quis
bibendum auctor, nisi elit consequat ipsum, nec sagittis sem
nibh id elit. Duis sed odio sit amet nibh vulputate cursus a sit

What can

Material C

Finishing ¢
Material Brass, 5SS (SUS 304), Zinc Alloy, Alum
Finish 555, PSS, SIN, GP, AB, BUB, CB, CF, CH, CP. EG,
GB, IA; MAB, 5C. NP

Video Inst

Size zinch Color  Gold

&) SpecSheet (pdh £ Technical Drawing (dwg)

.
About Technolegy Product mLom Stores Guide .
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FILTER
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we help you with? v
Suide
allation

Zontact

o ZZ

o ZZ

CONTACT US

Name

Jesse Pinkman

Email

Message

Input Controls

The design involves a wide variety of input controls to
ease the user’s process of getting what they want. For
example, the product filtering uses checkbox method

to select the desired product type. For smaller options,
dropdown box is used. Textbox has been designed in the
most interactive way using a little animation effect on the
text field.



PALOMA

Mitra 10 Kasablanca

Mira 10 Kasabianea

Milra 10 Kasabianca Mtra1n

Mitra 16 Kasabisnca
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GOOD QUALITY
MUST BE SHINY
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was PALORMA

BBP 707 GOBBI

INNOVATION AND TECHNOLOGY
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TECHNICAL SPECIFICATIONS

2 Our Product W . 7]
S/ TECHNOLOGY -
s . .
7 31 R0 g YeT)
x.“‘u’,.‘ - _:!0 s B 2 |
| —e——
3 - -
Ted] Design bype
L-:-_}_.-_ Total Artxtles
Made in
SANITARY -

Hasdwars

Screens

These are the designs of PALOMA ‘s content
pages. Pages were designed to be as luxurious
and elegant as the design of the PALOMA
product itself.




o
IKC

IKONS specializes in providing well designec

specializing in restaurant, hotel, cafes an

The objective of this website is to build an onlin

online catalog is to make it easier for cust

ikonsfuri

| K N S LOUNGER & SOFAS  CHAIRS TABI

RESTAURANT & HOTEL FURNITURE

WE REDEFINE FURNITURE

We transform it to become not only just funetional,
but also aesthetically pleasing in its unigue form.

| Our Products ..



3.
INS

| and innovative furniture for commercial uses
d other dining establishments in Indonesia.

e catalog of IKONS products. The purpose of this
omers to send inquiries about the furniture.

niture.com

ES LIGHTINGS OUR CLIENTS ABOUT US Q © CONTACTUS

o1 |

02




IKONS needed to create their firs
as a client portfolio, showcasing t
IKONS needed to establish a port

Problem Statement

PrOjeCt Goals Showcasing IKONS passi

Built a comprehensive on

Created a beautiful expe

g '@ @ g

One-stop-solution for the

Research Methodology

Market Research

Information Architecture



‘website to serve as their online catalogue. The website would also serve

he photograph of all the restaurants that had been their clients in the past.
al for the customers to easily inquire about the products.

on for design in the website

line catalogue of the products.

rience for the customers

 customers.

Prototype Testing User Persona

Customer Journey



Customer Core Needs Accessible product catalogt

The idea for online catalogue
access the product selection
Products have to be well sor

Product specifications is imj

IKONS need to display all the
accurately. This includes the

size, and colour opftions.

David Rendra

Trpe

Docision time

Tochnology  Loptey

S Current Customer Journey

. L L] L]

Infermation Evaluating Purchase Post-Purchase
Searching Alternatives Evaluation

Furniture Shopping Pa

In-Store

+ No visualisation in an interior setting
Location often times ara not conve

+ Seerned to be lack of staff

+ Dverwhelmad by the aptions

+ Unsorted options of products

+ Lock of product specifications

+ Dislikes the staff's recommendation

+ Soma prociucts ara anly availoble o

+ Unnecessary waiting time

+ Felt pressurad in making the decisio

+ Not all of the product color options «

Digital (website)




e Integrity of the brand

> is fo allow users to Users often times need more reassurance of the

at any given time. integrity of the brand when it comes to trying out

ed. new brands. IKONS need to showcase their previous
clients.

dortant Staff assistance

 product information One aspect that physical in-store shopping is more

material information, rewarding is the ability to have a staff assistance.

Therefore, the website should allow the possibility to

contact the staff about the product.

rations
Aszthetics
omer Exparience
win Lerms of interor
I Wilelng el mal rrtLres

ornar Loyalhy

5 Expanslon

IKONS
in pOin‘tS Information Architecture

=

iant (far from homa)

Malon

n right crvery




Typography

Minor third typography scale

Roboto Roboto

Bold Regular

50 pX 35 px

Roboto Roboto
Light Thin

20 px 17 px
Colours

IKONS identity colours

#ed2b74

R 14 R 237
81 G 43
B 121 B 16



WE REDEFINE FURNITURE

We

OUR COLLECTIONS

TABLES

CHAIRS

LOUNGER & SOFAS

LIGHTINGS

ABOUT IKONS

SEND US A INQUIRY
OUR SHOWROOM
@ L Pantal indsh Sefatan 1
Komp. Elang Laut Boclerasd BlokeC No 28
PR Jakarta Ltara 14470

B S22 TS 2T TN




Product Details

In the furniture catalog, customers require
certain aspects of information in order to inspect
the product in detail. Not only price, size, and
material type, colors also becomes one of the
most important thing fo look for in furniture.
Therefore, this page allows users to interactively

explore the available colors of the furnitures.

This color changing feature does not only exist
on product detail page, but it also appears on

Related Product section and Product Selection

page.

Lorem Pers

Rp 2




LOUNGER & SOFAS

Lorem Ipsum Version

Material Linen, oak wood
Size 1 b oy it i o

90 ®

Rp 2.000.000,-

RELATED PRODUCT

@ Meryl Pers @ Odor Pers ] Odor Pers L X ]
Rp 2.000.600 Rp 2.000.000 Rp 2.000.000

©2017 PT. CREATIVE INDUSTRIES ABADL All right reserved Site by WEBARQ
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ADUENTURE ARCHIPELAGD

VAGATION IDEAS

PLAN MY TRIP

= )
SIGNIN. |
l\,_/
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PRCKRAGES

Explore Europe

Italy, France, Swiss, Netherlands, Belgia

Highlight
This is Photoshop's version of Lorem

Ipsum. Proin gravida nibh vel velit auctor

aliquet. Aenean sollicitudin, lorem quis

bibendum auctor, ni

d odio

ttis se id elit, Du
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Adventure Archipelago needed tc

Problem Statement

agencies in Indonesia. Unlike othe
Indonesian trips for the travelers «

PrOjeCt Goals 1 Provide unique experienc

2 Offer travel ideas and ins
3 Become an established

4 ) Build a strong and loyal f

Research Methodology

g

==\

Market Research

-

S ey

=) (=

Information Architecture



) establish their online presence and stood out among all the others travel
r Indonesian travel agencies, Adventure Archipelago offered tailor-made
ys their main service point.

es in the trips for each different customer.

piration for the foreigners.

avel company.

oreign customer based.

o=

Prototype Testing User Persona




Customer Core Needs

Travel Agent Website Current Customer Journey

- - L -
Trigger Information Evaluating Purchose
Searching Alternatives
Foaslbla climon Goagin Sl
- ; “ihio tour fraval Fadiages
Aurchone thiough
wokiin

Flane o pliv
stram

st o
Deciced b Wwatalte of o knowrr Brcwvae Thmugh R package Lk P v F—— rf_:frn:-:mn:
traval ol ot fommoton el seevicas en pption
Sexioly sk o
Purchose thiough
L
Whenapp
Famiy | triorwds: Hacutms Comporig to
ragEmmansoon Intormatian tacAnd poctoges

Eegtedy epirmd

All-in-one service

Customers need a travel se
types of services. This requi

assistance from the website

Budget estimation

One drawback about tailor
cost. There needs to be a
customers’ budget and the

Samuel Harley

Traveling Habits

Where Asia

‘When Once to twice a year

Why Exploning exotic ploces in Asia
Type Travel chomelaan

Decision time  Severcl weeks or menths

Tochnology  Desitop and mobile phane

Travel Agent Pain poi

Physical Travel Agent

« Dislikes the agents' recommendat

+ Long woit in queus

+ Not encugh time to ressarch

+ Mainstream travsl destinations

* Location nesds to be convenient

+ Some of them are only ecsily acce
excessively crowded

+ Falt pressured to make decision af

* Some toilor made tours hove to m

Online

» Confusing website layouts
= The reliability and integity of the e



rvice that can cover all

res a personalized staff

-made trips is its excessive
afch between the

service cost.

Age 20
Softwares Enginesr

Stons  Sngie

Diseupation location  US

Motivations
Exploration
Rabanction
Culturn
Spirituc
Conveniance
Nature

Secial medio content

Key Gools

Explaring now ploces in Aska
Lnnmmg new cultures
Notural towrist spots.

Crganized travel plan to exatic ploces

[ A A
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Flexible itinerary

Customers prefer to be able to choose their own

itinerary. Although they might not know the place

really well, they would prefer to have the options to

choose between places and activities.

Comprehensive travel destination information

Since Adventure Archipelago is targeting foreigners,

they need to show comprehensive destination

information to give them the idea of the place.

Education University

Incams > S80,000 por annunn

Frustrations

= Llockaf knowledge about lagistics
= Feorof relichility of the tour agants
=3 Borng mainstraam tourat spots
= Non-fiexitie itnerary
_>

Cvarwhalming trovel secumant processing

Bio

sornued is o software angineer, whoss pagesion is for
travafing in Asic, He warits to sxpione all T cultures
local dishes, and beautiful natural sights of Asia, He
dodicotes o specific time every yoar 1o go overseas
1o visit o new country every time. His peint of
refaranca is Instogrom trovel posts

He wonts to explors Lnigue ploces. He doasn't like:
tha concept of tour agaents but ha naeds help
reorganising his travel pian in Asio dus ta bis iock of
kreawhiclio obout Ao, Hi wonks o be in chorge in
hiz trovel Itinerary as weall whilst raceving ossistonce
from o lecol
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Typography

Minor third typography scale
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Regular
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Colours

Adventure Archipelago identity colours
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Extraordinary Experiences
Designed just for you

Why People Like Us

® @ @

SPECIALIST EXPERTISE PERSONAL EXPERIENCES FULLY COVERED

BEST SERVICE GUARANTEE EASY BOOKING PROCESS TRUSTED £ SECURE
PAYMENT OPTION

Vacation Ideas

armica ania BOUTH EAST &3I4 LuRosE

P —
(amarswons Y
AR FA T



Hello,

g e b B
A MY PROFILE John Supertramp

Full Name John Supertramp
Dashboard
Date of Birth 14/10/1992 =
Gender ® Male A
Tl Hame oo Supertramp
MNationality Indonesian w
14 Oxtober 1992
conde Male
Phone Number 081212669060 o
081212649080
E-mail johnsupertramp@gmai.com £t Knpertiaragpnalion
Current Location Jakarta w
D ore i
Interest Adventure Safar
Hew Zealand Tip Wiew Trip
Events toht-caping tapan Tig Vidw Trip
Eco-Tourism Entertainment

Food & Culinary

Bucket List
- L I Raja Ampat War Rebo Sumba Wakatobi
Destination
Labuan Bajo Komodo Island :

Upcoming Trips

SAVE CHANGES Cs

Recommended Packages

eoeTan ||

BOOKING NO. : 36872030 STATUS : UNPAID

Komodo Islands
19 - 14 Oct 2017 e

- Hanarieta, J3ean

This is Photoshop's version of Lorem Ipsum. Proin gravida nibh vel velit auctor aliquet

Aenean sollicitudin, lorem quis bibendum auctor, nisi elit consequat ipsum...

VIEW TRIP GO TO PAYMENT

ABOUT U8

WORK FOR US

Toorta 10230 - 3 CONTACT Us
dbhoeta Y220 - Indoresla o <




RCHIPELAGD RO, (A S

odo Islands- -

W DETAIL

FAMILY AFRICA SAFARI MOUNT FUJI TOUR

Q Tokye-Cnak

= 28 Janmury

HARAIUKY TOUR TOKYO OSAKA PACKAGE

s Hanz i, 1psn
3
@ 7 D IR 25,000,000

Q Tokoyer Crsha-Hlapoya Kanazrwa, 13pan Qv

PACKACE FOLLOW US
EVENTS £iie
PROMO
CALL SALES
) 021- 27869553

User Dashboard

Adventure Archipelago allows users to have an account
on the website to help them keep records of their orders.
Order status and profile customization such as profile

photo and other information is one of their features.

BOOKING NO. : 36872030 STATUS : UNPAID

You're going to Komodo Islands!

Booked by John Supertramp | Wednesday, 21 June 2017

Destination Komodo Island, East Nusa Tenggara, Indonesia
Departure Date Monday, 12 April 2018

Returning Date Thursday, 16 April 2018

Room Status 2 Adults with Twin Bed

1 Child with Twin Bed
Total Billing IDR 5.000.000

Status UNPAID



Trip Plant

In order to plan a trip, user is supposed fo fill

steps to make users

Create you dream destination Create you drez

e i

2 Filas Cuest

Personal login information step Personal login i



1ing Flow

a1 series of forms. The process is divided into 3
stay in the process.

im destination

Create you dream destination
- stop3 s stepz
B myPlan e B ryptan o
5 divias
o g ot [ntactaivmnt
£ 1 ° Food 6 Cullnary
P of Trave e g Provate g e :'I =
Y CEN - ] ta -
L] -

nformation step

Budget estimation step



VACATION IDEAS ] . JAl

Centra

DESTIAATION

Authentic Asia

Article

HEAD

Attraction

Daestination

CIIA DISTRICT

Interests ar

MACAU JAPAN CHINA KOR

Maps & In

Recommended Packages
HONGKONG TAIWAN

CENTRAL JAPAN
5 PLAN MY

ow . wh Kahalies, g

WORK FOR US 183

CONTACT US TAILOR-MADE TREP PROMO




PLAM MY THIP SIGH IN

icle

MorE

Highlights

IMPERIAL TEMPLE

v Activities

un TouR: BARURA HAMA

formation

HARAIUKY TOUR TOKYO OSAKA PACKACE

Erkys

Bacnace FOLLOW US

CALLSALES

") 021+ 27889553

Destination Pages



ADUENTURE ARCHIPELAGD

Explore

ADUENTURE ARCHIPELAG

Europe

Sl Mett =

VACATON IDEAS

Packages

Highlight

seroera- ||

CENTRAL JAPAN

HONGKONG HIG
Htinerary
@ Tokyo Oraka-Hagow

» Day1 Jakarta - Milan Departure
This

® Day2 Milan - Zurich Tour

HONGKONG MIGHLIGHTS

Q Tebopo O

oy Ko, Japon

AROUT US

WORK FOR US

COMTACT US

ABOUT US

WORK FOR US

CONTACT US TAILOR-MADE TRIP

EXCITING KOREA

© Tokyo-Osaka-Nagoya-Kanazawa, Japan
@ Culture, Sightseeing
& 7 Days /DR 25.000.000



VACATION IDEAS PLAN MY TRIF SIGN 1N

Packages Page

St froem BOR 25,000,000

2 Download POF

~ 1 . ’
-1 0
-1 4

Total IDR 25.000.000

e e m

FOLLOW US

CALL SALES

") 021 - I7889552




agri

: Email
Good morning,

Ashton!

address@mail.com.

Password

ssssscsees

Forgot password?

My Tasks €3

Hand Rear Calf

Lorem ipsum dolor sit ame!,
consectelur adipiscing elil. Viverra
nisl integer cursus egestas esl.

(© 24 December 2019

@

Feed Cattle

Lorem ipsum dolor sit omet,

consectetur adipiscing elit, Viverra
nisl integer cursus egestas est.

(® 24 December 2019

A Home =




Details

Cattle Group A

. Inseminate W

The cow needs to be inseminated but
it's not determined that whether the
cow is pregnant or not.

History

Check Sick Cow
Date: 09:00am 11 Oct 2019

Lorem ipsum dolor sit amel, consectelur
adipiscing elit. Urna matis tincidunt diam,
mi lectus pulvinar nis.

Check Resting Cattles
Date: 09:00am 11 Oct 2019

Lorem ipsum dolor sit amel, consectetur
adipiscing elit.

] Remove Cattle

0 P Cattle a







Typography

Carefully chosen for the right Ul feel

Sofia Pro

Bold Regular Light

The quick brown fox jumps over the lazy dog.

Colours

Carefully chosen for the right Ul feel

#46b22b #84ca46 #eb973c




Visual Cues @ t
Agri Friend cattle status

Hand Rear Calf

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Viverra

nisl integer cursus egestas est.

(© 24 December 2019

Sick Dead For Sale Restir

Ashton Fletch

Employee ID: 385023

/' Edit Profile

Tasks History

&

Milk Cattle

Lorem ipsum dolor s
consectetur adipiscil

nisl integer cursus ec

(® 24 December

€

Check Pregnanc

Lorem ipsum dolor s
consectetur adipisci

nisl integer cursus ec



[e] Pregnant

Log out

it amet,
g elit. Viverra

jestas est.

2019

' 8

it amet,
1g elit. Viverra

jestas est.

Inseminate Feed Cattle Rear Hand

Agri Friend requires a lot of variations to explain a cattle’s
condition. Each condition is linked to a different colour

to make it easier to recognise. This technique is comonly
known as colour coding.

Inseminate Cattle
Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Viverra

nisl integer cursus egestas est.

(O 24 December 2019



Foodies '

Foodies is an exploratory project made by VMOR. It's

a food delivery application for iPhone. The app is
designed to be simple and it features highly functional
Ul elements.

No further information whether this project will be
launched or not.

\ 1}
pY
vll.l
3 | ! AW
3 } 1
2 e
[} :
5 '
L
< L t
f
o\ ' 7
WA 5 2 Ta
3 = rR T A
LR A o
\ \Jr l _ ,
| 1y | A i \
'\“ \ y Ly
AT R L
g ! X
! 9 {
.!I. .-.
# 1
\ - 7
3
\'*;'i |
VAN
W
S
\
|






Iconog

Typog

Bolc

Coloul



yraphy

raphy

5 chosen for its geometric typography style.

yntserrat

| Semi Bold Regular

-~k brown fox jumps over the lazy dog.

'S

‘or this would be a yellow monochromatic colour scheme.

#888888

Light

#333333



Location Tracker

Location tracking is one of the most important features in
a food delivery application. This feature allows the user to

detect the user’s current location and nearby restaurants.

Additionally, it allows users to save favorite locations such as

home or a work place.
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@ Home .

Q Search loc:

Recent Locatio
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Favorites

Home
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Other
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Clear Recent Location




Screens

These are the design of the screens. The design is made

according to the latest iOS screen dimension.
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| would love tc



> work for you.



Karin Anzelma
0 45 2232104
karinanzelma@gmail.com

karin anzelma
records of work

counting down...

6 projects

karin anzelma
graphics
ui design
ux design

karin anzelma
detecting location
sydney

|m:



